Transformations in society need to raise the level of their economic consciousness. The problem is that the level of innovation remains low. The article presents the description of the innovative economic behaviour study. A survey was done on students from different courses. The experiment was aimed at studying the group interaction factors in the formation of innovative behaviour. We proceeded from the proposition that innovativeness is a derivative of individual creativity and external factors, in particular, the factor of group interaction. We assume that factors of group interaction are more important for the development of innovative economic behavior. The case study have a several stages. First, the level of individual creativity and innovativeness was studied. Then the subjects received a task during the week. The results showed that the level of individual creativity is not a sufficient condition for the manifestation of innovative behaviour. Group factors play an important role in it as well. More importantly for team work is intra-group cognitive and social processes. In addition, the results of the case study, suggest that innovation is a skill that can be developed.
RESEARCH METHOD
The sum and substance of the experiment were that students had to earn some money in one week, having 100 rubles In total 74 students participated in the experiment, 19% of them were men, and 81% of them were women. Age composition: 52 students at the ages from 18 to 21, 18 people at the ages from 22 to 25, two people over 25 years.
The experiment was carried out on two different samples. In the first sample, there were 41 students, 24% of them were men, and 76% of them were women. Thirty people were at the ages from 18 to 21, ten people were at the ages from 22 to 25, one person was older than 25.
In the second sample, there were 33 students, of which 12% were men and 88%
were women. Twenty-two respondents were at ages from 18 to 21, eight people were at the ages from 22 to 25, three people were older than 25.
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Testing was conducted in the group.
Based on the test results, groups of 7-8 people were formed. We tried to develop the groups in such a way that they did not differ much in terms of creativity, i.e., in each group, there were participants with high, medium and low levels of creativity.
At the second stage, group work was aimed at activating its work, discussion of the problem, during which the members of the group jointly discussed the options for solving it. As the main task, the students were offered a well-known entrepreneurial Imagine that your group has 100 rubles, your task is to multiply these 100 At the end of the session, the groups received the same task, but this time they had to perform it in reality. Thus, each group had 100 rubles and one week at their disposal. A week later we had a meeting with the participants; each group presented the results of their work. We also discussed how the task was completed; the students expressed their thoughts and feelings.
RESULT AND DISCUSSION
The main purpose of the experiment was to identify factors that affect the economic behavior of team members. We analyzed test methods, results of the assignment, protocols for monitoring the discussion of the problem in the group and video materials.
The results (see Table 1 ). The following criteria were chosen for evaluation: the amount of money earned in one week, the number of ideas worked out simultaneously, the originality of the ideas. The originality of the ideas realized meant the ability to look at the problem from the other side, the ability to solve it in an unconventional way.
The general results show that among the proposed and implemented ideas, there were often common ways of earning money.
However, the participants of Group 2 were more rational. They independently decided to work out several variants, suggesting the solution to the problem in different ways.
We compared the results of the assignment with the results using the method by Lebedeva & Tatarko (Table 2) .
We assumed that the highest scores would be earned by Group 2, but we were wrong, Group 2 showed average results.
In terms of the overall innovativeness index, Group 3, earning the least, showed the highest index. This group showed high rates on creativity and future-orientated thinking, but despite this, the group failed to use its potential.
The analysis of the group discussions monitoring protocols showed significant Thus, to successfully solve the problem in the group, both cognitive and social processes must simultaneously develop.
Social processes should be aimed at supporting, encouraging, understanding, We found that in our case, more important was not the experiment itself, but its aftereffect, the processes that were launched. The feedback received from the participants showed that the experiment aroused great interest among students and most importantly, the participants noted an increase in motivation, activation of thinking aimed at searching. Already after the experiment, new ideas for implementation emerged; there were a desire and interest in trying and mastering new forms of behavior.
That is, the experiment itself as a form of teaching innovative behavior gave its results.
Thus, innovation is most likely a skill, an ability that can be developed.
